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PAID

$51
2 bookings

COMPARISON VALUE

$275
documented cash value

SAVING

−81%
$224 documented

PO INTS  AND  MILES

16,000
1.4¢ per point

Paid $51 Saving $224

All bookings chronological · 2 items

DATE BOOKING PAID VALUE SAVING POINTS

03/02 Outbound flight Airport → MXP · Economy $25 $135 −81% 8,000

05/02 Return flight MXP → Airport · Economy $26 $140 −81% 8,000

Total (2 bookings) $51 $275 −81% 16,000

Airports, flight numbers and booking records are anonymised for privacy, but can be verified at any time in the free strategy call.

NEXT  STEP

Would this work with our spending too?

Calculate potential → Book a free strategy call → Watch the webinar →

https://benefitsystems.io/en/case-studies/2026-02-milan?utm_source=website&utm_medium=lead-magnet-pdf&utm_campaign=fallstudie-2026-02-mailand&utm_content=logo-en
https://benefitsystems.io/en/calculator?utm_source=website&utm_medium=lead-magnet-pdf&utm_campaign=fallstudie-2026-02-mailand&utm_content=rechner-en&von=en:pdf-2026-02-mailand
https://calendar.benefitsystems.io/en/free-strategy-call?utm_source=website&utm_medium=lead-magnet-pdf&utm_campaign=fallstudie-2026-02-mailand&utm_content=termin-en
https://benefitsystems.io/en/webinar?utm_source=website&utm_medium=lead-magnet-pdf&utm_campaign=fallstudie-2026-02-mailand&utm_content=webinar-en
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Proof

Excerpts from the booking confirmations, personal data and booking codes made unreadable.

United MileagePlus award booking: outbound flight to Milan Malpensa
on 3 February 2026, economy, 8,000 miles plus 24.70 US dollars,

departure airport, flight number and time made unreadable

United MileagePlus award booking: return flight from Milan Malpensa on
5 February 2026, economy, 8,000 miles plus 25.60 US dollars,

destination, flight number and time made unreadable

https://benefitsystems.io/en/case-studies/2026-02-milan?utm_source=website&utm_medium=lead-magnet-pdf&utm_campaign=fallstudie-2026-02-mailand&utm_content=logo-en

